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Affinity Partnership Program

The Nati onal Associati on of Sports Commissions (NASC) is the sports event industry’s leading network-

ing organizati on. Founded in 1992, the NASC represents nearly 500 organizati ons and 300 citi es within 

the sports event industry across the United States, Canada, and Puerto Rico.  Our members include or-

ganizati ons that att ract sporti ng events to their community (i.e. sports commissions and conventi on 

and visitors bureaus), event owners and vendors and suppliers to the sports event industry. The NASC 

is the primary network for communicati on and informati on sharing on all topics relati ng to the sports 

event industry. We’re passionate about the member organizati ons we serve.  We’re just as passion-

ate about creati ng experiences that benefi t our industry partners and help them meet their objecti ves.

The Affi  nity Partnership Program was developed to provide the industry partner com-

munity with opportuniti es to align itself with NASC through customized marketi ng plat-

forms. These bundled packages are unique opportuniti es for our industry partners to help 

build and maintain year round relati onships with our members and the sports event industry.

Baseline Benefi ts

The following benefi ts are the baseline benefi ts for all levels within the Affi  nity Partnership Pro-

gram.  These benefi ts provide an outline of the Affi  nity Partnership program, and there are oppor-

tuniti es for personalizati on within each level to ensure the partnership works eff ecti vely to lever-

age your brand.  Additi onal benefi ts and opportuniti es are available for Strategic and Allied levels. 

Included Inventory 

• One (1) complimentary Allied membership

• Logo/link in monthly NASC eNewslett er, NASC News & Notes

• Logo/Link on Affi  nity Partners home page on NASC website

• Dedicated page on NASC  website

• Mailing list usage – member roster

• Recogniti on at the annual NASC Sports Event Symposium

Client Service 

• Annual fulfi llment report

• Monthly eNewslett er 

• Quarterly strategic meeti ngs

What Our Partners Are Saying:

“Associated Premium Corporati on has been an NASC Partner for more than 
fi ve years. Our ability to connect with NASC member categories has allowed 
for a successful penetrati on of the market of event specifi c products, as well 
as marketi ng and operati onal product placements to NASC members. As a 
result of the increasing revenue each year, the ROI has increased internally 
and the funds we provide assist the NASC in accomplishing its mission.”

 Jim Hilb, Associated Premium Corporati on
 Proud Partner of the Nati onal Associati on of Sports Commission
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Affinity Partnership Program

The Alliance Partnership provides signifi cant exposure for a company seeking to align itself with NASC. 

This partnership level contains bundled marketi ng opportuniti es in combinati on with high level and cre-

ati ve visibility to help build and maintain a relati onship with NASC members and the sports event industry 

as a whole.

This three (3) year commitment includes a variety of benefi ts and marketi ng opportuniti es in additi on to 

the basic benefi ts. Allied Partnerships are $5,000/year. 

The Event Partnership provides exposure for a company seeking to align itself with NASC. This bundled 

package is a unique opportunity for our industry partners to help build and maintain a relati onship with 

our members and the sports event industry at specifi c events.

This one year commitment includes a variety of benefi ts and marketi ng opportuniti es for the partner to 

reach the sports event market.  Event Partnerships range in price from $5,000 - $20,000 based on the 

selected benefi ts.

For more informati on regarding specifi c benefi ts for the Event Partnerships, please contact 

Beth Hecquet at (513) 281-3888 ext. 109.

The Strategic Partnership provides maximum exposure for a company seeking to align itself with NASC. 

This is the most comprehensive of the three partnership opportuniti es available to our industry partners. 

The program delivers extensive overall promoti onal rights and benefi ts, unique exposure at NASC events 

through highly customized sponsorship rights, and exclusive access to our members.  The partnership 

provides the ability to carry marketi ng objecti ves to levels never available before while building and main-

taining a unique relati onship with NASC members and the sports event industry as a whole.

This three (3) year commitment includes a variety of benefi ts and marketi ng opportuniti es designed for 

a company to reach the sports event market.  Strategic Partnerships range in price from $10,000/year 

based on the selected benefi ts.

Strategic Partnership

Event Partnership

Alliance Parntership


